In November 2005, GetUp launched a campaign in support of a
Parliamentary conscience vote to determine whether the Health Minister
should have veto power over the legal sale of the abortion drug RU486. The
legislation to overturn this veto power was co-sponsored by an alliance of
women senators from all five of the major parties.

Working closely with Reproductive Choice Australia, a coalition of
organisations and individuals promoting women’s reproductive rights, GetUp
coordinated a national petition of nearly 8,000 signatures — calling on all
Federal Parliamentarians to end the ministerial veto and let the independent
experts of the Therapeutic Goods Administration decide whether the drug
should be available in Australia.

Over 4,000 GetUp members also sent emails to their MPs expressing their
support for keeping politics out of medicine, along with more accountable and
transparent decision-making within government. In a country where abortion
is legal, GetUp members rightly asked why a non-medically trained politician
with outspoken views on abortion should have veto control over women’s
access to RU486.

In February 2006, GetUp and Reproductive Choice Australia presented
“Congratulations you guys for using a powerful tool for the right the petition to the cross-party alliance of senators and the conscience vote
purpose!!! I'm with you on RU-486 and will do whatever | can to successfully passed.
fight the cause. Thanks you blokes - keep going - we’re with you”
Gaye, NSW
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“Thanks for making it so easy to protest!”
Frances, NSW

On 23 March 2006, GetUp launched a campaign with the Media, GetUp staff and actor Penny Cook presented the petition to senior members

Entertainment and Arts Alliance in support of the ABC’s triennial funding from the Coalition and opposition parties in Canberra, and told them of

request, which was to be determined in the Government’s next federal the public’s far-reaching and passionate support for a well-funded and

budget. independent ABC. The petition, then more than 41,000 signatures-strong,
was tabled in the Senate and mentioned three times that very day in

At the time, the ABC was sitting $264 million poorer in real terms than it had Parliamentary debates over the ABC’s future.

been 20 years ago and the programs Australians rely on, from independent

news and current affairs to quality children’s content, were under extreme The campaign received attention in the national press, and after twenty

pressure. years of knock backs, the ABC received an extra $88.2 million.

GetUp launched an online petition and immediately found the level of

community support exceeded all expectations. The first petition target of

10,000 signatures was smashed in just 12 hours, and numbers kept soaring GetUp staff Lilian McCombs and
to more than 79,077 signatures. The campaign’s response exceeded earlier Brett Solomon with

records by a country mile. the ABC’s Kerry O'Brien.

Photograph taken at the ABC

staff meeting protesting against the
removal of the staff representative
from the ABC board

“I couldn’’t live without the ABC. | listened to it since the day it started - July 1932.
| owe the ABC a great debt for topping up an inadequate education.
Deeply appreciate GETUP’s campaign to increase the funding of the ABC.”

Peter, WA
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CHALLENGING THE MIGRATION ACT

When 42 West Papuans sought refugee status in Australia in May, the
Government faced diplomatic pressure from Indonesia to change Australia’s
Migration Act, to process all asylum-seekers arriving by boat in offshore
detention centres such as Nauru — including women and children.

GetUp launched a petition on May 3, 2006, coinciding with a television ad
voiced by legendary actor Jack Thompson. The petition soared to more than
80,000 names in two months, and gave substantial strength to Coalition
MPs and senators with their own grave concerns about the impact of the
legislation.

Throughout the campaign, GetUp worked with other refugee rights
groups such as ChilOUT and A Just Australia, as well as a broad array of
community, religious and business leaders.

On the eve of the anticipated vote in Parliament, GetUp sent a challenge to
our members: help us get the petition to 100,000 names and we would write
the message in the sky above Parliament House! With the target quickly
reached, our skywriter took off with the message “VOTE NO” for all to see.
Hours later, the Prime Minister, aware that the bill was unpopular in the
community and that members of his own party were prepared to cross the
floor, announced its withdrawal.

A still from GetUp’s
Refugee Advertisement

“Vote No” - GetUp’s skywriting above Parliament House
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GetUp’s first annual report covers an extended financial period from 29 April 2005, the date
of incorporation, until 30 June 2006 as provided for in S323D of the Corporations Act.

GetUp’s board was established in mid 2005, and brings together an impressive selection of
Australians from all sections of the political spectrum: GetUp’s co-founders David Madden
and Jeremy Heimans, company director Don Mercer, union and community researcher
Amanda Tattersall, environmental leader Cate Faehrmann, union leader Bill Shorten and
internet entrepeneur Evan Thornley.

GetUp’s first year of operation was truly inspiring — successfully completing 17 campaigns
whilst emerging as a fully-fledged and viable not-for-profit organisation.

Following incorporation, GetUp’s initial focus was to conceptualise and build its web
interface, design new technology for Australia’s political landscape and establish a robust
organisational infrastructure.

GetUp’s founding staff were Jeremy Heimans, David Madden, Toby Brennan amd Lachlan
Harris. By the end of the financial year, GetUp had a permanent staff of three: Brett
Solomon (Executive Director), Lilian McCombs (Campaigns Director) and Nick Moraitis
(Online Director). Throughout the year, a strong team of interns and volunteers increased
the capacity of the organisation while keeping expenditure to a minimum.

GetUp receives no funding from political parties or governments - as is its policy. As the
organisation grows, GetUp is increasingly sustained by the extensive GetUp membership
that contributes financially to support its work. Our philosophy is that by a lot of people
giving a little, we're able to flourish as a true, independent organisation.

Encouragingly, GetUp began to receive important income from an increasing number of
supporters online through our secure payment gateway, including from donors who wanted
to give on a monthly basis. This has allowed us to achieve a strong financial base from
which to make longer term operational decisions.

GetUp is acutely aware of the value of donations from the public. As an online-based
research and advocacy organisation, our key expenses are our talented campaign staff and
new technology. GetUp’s lean, no fuss structure enables it to achieve social and political
outcomes without spending significant resources on administration or bureaucracy.

' Evan Thornley and Bill Shorten have both left the GetUp board to pursue party political careers.
GetUp’s constitution prevents GetUp from having stitting MPs on its board.

As such almost all donations are channelled directly to GetUp campaigns. We research,
analyse, consult, mobilise, publicise, rally, lobby and influence. As this Annual Report
reveals, community donations have been used to affect real change on a complex range of
political and social issues.

For the end of this period, GetUp held overall retained donations ($40,430.00) which have
been rolled forward for the following year's campaigning.

We look forward to achieving our goals in 2007, continuing to win campaigns and to build a
progressive Australia.

“Thank you, also, for providing a forum for the ordinary person.
When we have numbers, we are not powerless, but a force for good.

Keep watch and keep urging us to ‘get up’.
Mhairi, SA

Growth of GetUp Membership 2005-2006
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Summarised Balance Sheet
For the period 1 April 2005 to 30 June 2006

Summarised Income & Expenditure Statement
For the period 1 April 2005 to 30 June 2006

Assets Income

Total Current Assets $ 118,203 Donations $ 539,223

Total Non Current Assets $ 59,380 Interest Income $ 2,836

Total $ 177,673 $ 542,059
Expenditure

Liabilities Campaigning $355,171.61

Total Current Liabiliies $ 137,243 One off set-up costs/administration $120,619.39

Total Liabilities $ 137,243 Premises $8,200
Total $ 483,991

Net Assels $ 40430 Net Surplus $ 58,068
Less income tax $ 17,638

Retained Donations $ 40,430 Retained Donations $ 40,430

Where the Campaign Time Was Spent

5%

5%

7%

7%

13%

15%

These figures have been extracted from the full financial statements in
relation to which an unqualified audit report has been issued by
Watkins Coffey Martin Chartered Accountants. Copies of the full
financial statements and audit report are available through ASIC.

GetUp reports separately on expenditure and donations under the
Commonwealth Electoral Act 1918.

Expenditures

M Climate Change
ABC and media ownership
1 Refugees
M Industrial Relations
15%
Preventative Detention and Sedition
W RU486
Voluntary Student Unionism
W Anti Death Penalty

AWB

Other — GetUp Launch, Cronulla Riots and the
Sale of Telstra

. W”%TKIN §¢
GetUp Auditor’s Report 2005-2006
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BOARD OF DIRECTORS - 2006

Cate Faehrmann BA (Humanities)

Cate Faehrmann is the executive director of the Nature Conservation Council of NSW, the peak environment
organisation in NSW, representing 120 member groups across the State. Cate has managed media and election
campaigns in NSW, Victoria, South Australia and New Zealand and been a media adviser in State Parliament.
Cate is also on the Board of the environmental law organisation the Environmental Defender’s Office.

Jeremy Heimans BA (Hons), MPP (Harvard)

Jeremy Heimans is, with David Madden, the co-founder of GetUp. He has worked at the intersection of politics,
media and technology in the United States, Australia and Europe. After starting GetUp, he co-founded Avaaz.org,
a new global online political movement with more than one million members, formed in partnership with the US
group MoveOn.org. Heimans has worked for the international strategic consulting firm McKinsey & Company, been
a research scholar at Oxford University and consulted for the UN, OECD and ILO. He was educated at Harvard
University’s Kennedy School of Government and the University of Sydney. In 2006, Heimans was, with David
Madden, named one of the ‘Top 10 people changing the world of internet and politics’

by the World E-Government Forum.

David Madden BA (Hons), LLB (NSW), MPP (Harvard)

is the co-founder of GetUp and Avaaz.org. A former officer in the Australian Army, David has worked at the award-
winning youth suicide prevention site www.reachout.com.au and online department store www.dstore.com.au

and has acted as a consultant to the World Bank and the UN. He was educated at Harvard University’s Kennedy
School of Government and the University of New South Wales, where he was President of the Student Guild. He is
the co-author of Imagining Australia: Ideas for our Future (Allen & Unwin, 2004).

Don Mercer FAICD Bsc (Hons) MA (Econ)

Don Mercer is Chairman of Orica Ltd. and of Newcrest Mining Ltd. He is also Chairman of Australia Pacific Airports
Corporation and Chairman of The State Orchestra of Victoria. He was a previous Director of CSIRO, APRA and

a past Director of Australian Institute of Company Directors, and past Chancellor of RMIT University. Don spent
19 years with Shell International Petroleum Co. Limited, with postings in the United Kingdom, the Netherlands,
Canada, Indonesia and Australia. He joined ANZ in March 1984 and in June 1992, he was named Group
Managing Director and Chief Executive Officer, retiring in 1997.

Bill Shorten BA LLE, MBA (Melbourne)

Bill Shorten is the National Secretary of The Australian Workers’ Union. Bill has an extensive history working
with unions in Australia, serving as both the State Secretary of the Victorian Branch of the AWU as well as the
National Secretary. He also serves on the ACTU Executive and as a Director of the Victorian Funds Management
Corporation.

Amanda Tattersall BA LLB (UTS) PhD Candidate

Amanda is an experienced union and community organiser, bringing significant campaigning, political and bridge
building skills between social movements. She is the executive director of Working NSW, a research-driven
campaign centre established by Unions NSW. She has submitted a PhD on Coalition Unionism, having studied and
published research on coalition practice in the USA, Canada and Australia between 2004-2007.

Evan Thornley B.Comm, LLB

Evan Thornley has served as the chair of the board and CEO of LookSmart ltd. He has also served as a member
of the council of the University of Melbourne and as a member of the board of directors of the Chifley Research
Centre as well as for the Brotherhood of St Laurence and is National Secretary of the Australian Fabian Society.

“Thank you so much for providing this forum. For
a long time, Australians who care have not been
able to combine their voices. Now we can.”

Tim, Victoria

Staff

Brett Solomon, Executive Director
Nick Moraitis, Online Director

Lilian McCombs, Campaign Director

Thanks go to previous staff - in particular Toby Brennan and Lachlan Harris —
for their extraordinary contribution to GetUp’s early development.

GetUp would like to thank the volunteers and interns for their time and energy including Ed Coper, Erin Halligan
and Shay Harvey.

Special acknowledgement goes to David Madden, Jeremy Heimans and Amanda Tattersall who are ultimately
responsible for conceptualising and establishing GetUp.

Thanks go to

A Just Australia

Australian Workers’ Union

Amnesty International Australia

Anchor Systems, Angel Place

The Australian Conservation Foundation
The Australian Council of Trade Unions
The Australian Lawyers’ Alliance

And to the following individuals

Adam Kilgour, Allison Henry, Angela Buckingham, Ben Oquist,
Cathy Zoi, Danny Kennedy, Daniel Petre, Dianne Hiles, Duncan
Turpie, Greg Barns, Hugh Evans, Jack Thompson, Jamie Madden,
Joe Skrzynski, John Robertson, Johnathan Kirkwood, John
Hewson, Justice John Dowd, John Valder, Katie Wood, Kate
Gauthier, Kristin Moore, Leslie Cannold, Margaret Pomeranz,

The Australian Youth Climate Coalition Major Michael D. Mori, Melissa Castan, Michael Ward, Morry
CEPU Schwartz, Nell Schofle]d, Peter Hapnapus, Rob Beerworth_, Rob
ChiloUT Lehrer, Roger Allen, Richard Dennis, Simon Cant, Terry Hicks and

Climate Movement Australia Wendy McCarthy.

The Climate Institute

The Climate Action Network Australia
Friends of the ABC

Greenpeace

Holding Redlich

Illiad Studios

International Commission of Jurists
Marie Claire magazine

The Media, Entertainment and Arts Alliance
Mitchell Media

The National Union of Workers
The National Trust of Australia

The National Union of Students
The Nature Conservation Council
Oxfam Australia

Reproductive Choice Australia
SpeakOut

Sydney Mechanics School of Arts
The Uniting Church

Unions New South Wales

Watkins Coffey Martin

Wiliam GetUp’s Climate Action Map W
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“GetUp. You have not only proved to be an effective leading-edge part of

our modern democratic system of governance - setting world standards and
benchmarks on how to play the governance game smart - but your team of
people and supporters (real & online) are manifesting a level of will, intent and
confidence that is making the boffins stand up and take notice.”

Russell, WA®
WWW.GETUP.ORG.AU v}

Phone (02) 9264 4037
info@getup.org.au
www.getup.org.au

GetUp Ltd
PO Box A105
GetUp is a trademark of GetUp Limited (A.B.N. 99 114 027 986).

Sydney South, NSW, 1235






